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1. Brand Essence

Dyven Group unites innovation, design, and technology under one vision — Future in Motion. The
identity expresses modern precision, forward motion, and human-centered progress. All visual and
verbal communication must align with this ethos.

2. Logo System

Primary Logo: Dyven full wordmark Alternate: “D” symbol (monogram) File formats: .svg, .png, .pdf

Usage rules: - Use light logo on dark backgrounds and dark logo on light backgrounds. - Maintain
clear space equal to 0.5× logo height. - Minimum digital size: 24 px height. - Never distort, recolor,
add shadows, or combine with other marks.

3. Color Palette

Name HEX Use

Dyven Purple #6001D2 Core brand color

Background (Dark) #0F0F12 UI background

Text (Light) #EAEAF2 Primary text

Border #2A2A33 Dividers / containers

Success #20B26B Positive status

Error #E64B4B Alerts or warnings

4. Typography

Primary Typeface: Oswald — for headlines and emphasis Secondary Typeface: Open Sans — for
body and interface text.

Hierarchy: H1 / Display – Oswald 700 UPPERCASE H2–H3 – Oswald 500–600 Title Case Body –
Open Sans 400 Sentence case Captions – Open Sans 600 Sentence case

5. Imagery

Use sleek, minimal photography emphasizing technology, architecture, or motion. Prefer dark tones
with subtle gradients or reflections. Avoid busy backgrounds.

6. Tone of Voice

Confident, professional, forward-thinking. Speak in clear, active language. Avoid hype or slang;
express momentum through facts and vision.

7. Applications



Digital: Website, motion graphics, UI elements. Print: Stationery, signage, packaging. Partnerships:
Co-branding must be pre-approved by Dyven’s Brand Office.

8. Contact & Permissions

All media, co-branding, and publication requests must be sent to press@dyvengroup.com.


